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Damartex accelerates its transformation 
and strengthens financially

DamartexIdentity Market
Ambition
Brands

2020/2021 Performance 
and Outlook

Transformation plan

1

3



Damartex - FINANCIAL INFORMATION 2020-2021å9 septembre 2021

Damartex Identity1
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Reason for being "On Seniors' Side"
Commitment alongside Seniors

To grow old is to live

Å Our passion: Seniors

Å Our daily driving force: make their lives better, make them smile, change 
the look on society

Å With respect, empathy, happiness, generosity, transmission, ...

Ambition: European leader in the Silver Economy

Å More than 10 million seniors loyal to the Group's 9 brands

Å 3,300 employees committed with strong values: social responsibility, high 
standards & kindness, team spirit, innovation, entrepreneurship

Å A solid family shareholder base with a long-term vision
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9 brands dedicated to the Silver Economy

comfort of being 
yourself

inclusive fashion

affordableluxury

decoration - garden

practical life - well-being

home support

respiratoryassistance

infusion and nutrition
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Damartex Key Figures

Å France : 48% CA
Å Great-Britain: 29% CA
Å Belgium: 12% CA
Å Germany : 9% CA

Å Luxemburg
Å Switzerland
Å Austria
Å Nederlands
Å Spain

Å Damart : 58% CA
Å Afibel : 12% CA
Å Xandres

Å Sédagyl
Å Santéol
Å MSanté

Å 3 Pagen: 10% CA
Å Coopers : 10% CA
Å Vitrine magique
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Growing and heterogeneous market

GenerationX
(born between1962 &1980) 16,5 

million
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INSEE interactive agepyramids

75+

65-74

55-64

Baby boomers 
(bornbetween1945 & 1961) 12,2 million

Silent generation
(bornbefore1945) 5,9 million

70

78 78
83 83

89

58 60
65 63 65

86

22

31

38

45 44

66

2015 2016 2017 2018 2019 2020

% daily internet use
CREDOC digital barometer

40-59

60-69

70 et +

8



Damartex - FINANCIAL INFORMATION 2020-2021å9 septembre 2021

Europeansenior clothingmarketмрaŘǎ ϵ

High potential markets

FASHION

HEALTH
CARE

Readyto wear: - 11% 
Homewear : - 2 %
Shoes: - 2 %

Kantar France AH 2020 vs AH 2018

HOME &
LIFESTYLE
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Fashion branch
3 strong and differentiating brands

A well-ƪƴƻǿƴ ƘŜǊƛǘŀƎŜ ōǊŀƴŘΣ άŎƻƳŦƻǊǘ ƻŦ ōŜƛƴƎ ȅƻǳǊǎŜƭŦέΣ 
textile intelligence, timeless fashion, sustainable & 
responsible reference brand, presence in 8 countries, 153 
stores.

Brand of "inclusive fashion", elegance for all body types, large 
sizes, presence in 2 countries exclusively for distance selling.

.ǊŀƴŘ ƻŦ άŀŦŦƻǊŘŀōƭŜ ƭǳȄǳǊȅέΣ ǊƛŎƘƴŜǎǎ ƻŦ ƳŀǘŜǊƛŀƭǎΣ 
morphology through XandresGold, presence in 2 countries, 
15 stores and 170 distributors.

439aϵ

22aϵ

88aϵ

10


